
Digital and media 
literacy & advertising

Remembering there is more than Fake News

for digital and media literacy education



Mediawijs

● Andy.Demeulenaere@mediawijs.be, coordinator @

● Mediawijs, Flemish Knowledge Centre

for Digital and Media Literacy since 2013

○ Flemish: northern half of Belgium, government funded

○ Knowledge Centre: research and best practice based supporting the 

field in reaching the public

○ Digital and Media Literacy: two sides of the same coin
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Social Media en 
Influencer-barometer

● 16-25yo

○ 87% follow influencers (avg. 10)

○ 32% say they bought something within 3 months of seeing it with an 

influencer

○ 24% influenced for fashion

○ ca. ¼ influenced for sports

● +25yo

○ 42,4% follow influencers (avg. 2)

○ 36% say they bought something within 3 months of seeing it with an 

influencer



(…) the whole of knowledge, skills and attitudes

that allows citizens to deal with the complex, changing and
mediatised world

in a conscious and critical way.

It is the ability to

use media in an active and creative way,

aimed at societal participation’

Media Literacy Concept paper Flemish Government (2012)

Media literacy is



● https://docs.google.com/document/d/

1ioomS1tNOvH4Uvfy2agsLAAGPgVMx

PrFyzc8Nu9Uj04/edit?usp=sharing 















Action for primary schools  (30 000 

pupils/year)

● Campaign week in March for 10-12 yo 

with class activities introduced by a 

Ketnet series every day

● (Extra) Lessons usable throughout the 

year

● Fill-in workbooks for 6-8 + 8-10 yo





http://www.youtube.com/watch?v=A3K-8Xwr1FA












http://www.youtube.com/watch?v=5R_tOSRynZU






Thank you!
andy.demeulenaere@mediawijs.be - @andydakpandy
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