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The population

Open and informed 

public discourse

Media diversity
Media literacy

The Norwegian Media Authority promotes 

democracy and freedom of expression by 

working to achieve media diversity and 

media literacy in the population.



Media literacy refers to the knowledge and 

skills needed to navigate through today’s 

dynamic media landscape and to make 

informed choices related to the way media 

content is consumed, produced and shared.



A recent survey conducted by 
the NMA mapped the media 
literacy skills of the Norwegian 
population 



Knowledge and skills in several

areas and issues were surveyed

• Source criticism and fake news

• Understanding of the difference between editorial
and commercial content

• Copyright issues

• Media ownership and financing

• Regulatory issues

• Which institutions in the media field are
responsible for different issues

Survey methods were both through answering
questions and solving different tasks



High media 

literacy

Low media 

literacy

Primarily digital media literacy

(Knowledge, skills, preference)

Primarily analogue media literacy

(Knowledge, skills, preference)

High media literacy

skills 

43 %

Medium digital 

literacy skills 

28 %

Low media 

literacy skills  

9 %

Medium analog 

literacy skills 

20 %



Challenges for senior citizens

• Six out of ten from the 60+ yrs group have low digital 

media literacy

• Lacking basic digital user skills and competences

• They use fewer media, and thus fewer sources

• They know/use fewer tools to detect fake news 

• They have greater difficulties separating commercial content 

from editorial content

• They have less knowledge of digital services (for example fact 

checking services)

Source: The NMA`s media literacy survey 2019



Four of ten failed to spot this fake news story
Age group 60+ yrs failed more than others

• 66 % of the surveyed under 30 yrs spotted the 

fakeness of the story

• Half of the group 60+ yrs spotted the 

fakeness of the story

• Young and digitally skilled people used more 

advanced methods to spot fake news

Source: 

The NMA`s media literacy survey 2019





Campaign to strengthen media 

literacy amongst senior citizens

• Campaign launched to strengthen resilience 
against dishonest influence and fake news ahead 
of Norwegian local elections this fall 

• In collaboration with the Norwegian fact checking 
service Faktisk.no and the National Association of 
Local Newspapers, supported by Facebook

• Goal: To enhance knowledge and skills in 
detecting fake news

• Objective: To bolster the crucial role of the 
editor-controlled media

• Target group, campaign part 1: Adults 55+

• Channels: Facebook and local newspapers



About ‘Stop. Think. Check.’ 

• The campaign key content were “real” fake 
stories or statements that had gone viral, and had 
been fact-checked by Faktisk.no and found to be 
fake

• Organized as short Facebook films, showing the 
fake story, before uncovering the truth

• Also promoted through banner and print ads 

• The message is ‘Stop. Think. Check.’

• A quiz with the fake stories and statements 
increased the interaction with the user.

• On our website we promoted specific advice how 
to detect fake news for further reading and 
learning

QUIZ

STOP. THINK. CHECK

.

https://medietilsynet365.sharepoint.com/sites/rom/10040/Saker/Forholdet%20til%20arbeidstid


Well distributed and received

• More than 1 million reached

• 32.000 completed the quiz about fake news

• 65 % stated ‘I learned something from the quiz’

• More than 17 000 visited the campaign website

• Wide and deep engagement



Other MIL initiatives by The Norwegian 

Media Authority 

• Promote private-public collaboration on strategic and 

operational level

• Conduct surveys and share insights to

• create interest

• increase knowledge 

• encourage debate and discussion

• Develop and distribute teaching programmes related to 

media literacy

• Campaigns and advisory services

FAKE 

NEWS
- Media literacy
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