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Presentation outline

Best practice in the regulation and policies for promoting accessibility of audiovisual media services
and looks at the following:

*»*Obligations to ensure the availability of accessible audiovisual media content
**Approaches to regulation and the treatment of different services (TV and on-demand)
**What NRAS are doing

¢ Consultation and collaboration

**Monitoring, reporting, research

¢ Issues of cost and financial incentives

+*Conclusions



Fig 1 Accessibility : rights and obligations to provide accessible audiovisual media content
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European Accessibility Act 1

[ Audiovisual Media Services Directive }

Article /

1. Member States shall ensure, without undue delay, that services provided by media
service providers under their jurisdiction are made continuously and progressively more
accessible to persons with disabilities through proportionate measures.




Article 7 AVYMS

1. Member States shall ensure, without undue delay, that services provided by media service providers under their jurisdiction
are made continuously and progressively more accessible to persons with disabilities through proportionate measures.

2. Member States shall ensure that media service providers report on a regular basis to the national regulatory authorities or
bodies on the implementation of the measures referred to in paragraph 1. By 19 December 2022 and every three years
thereafter, Member States shall report to the Commission on the implementation of paragraph 1.

3. Member States shall encourage media service providers to develop accessibility action plans in respect of continuously and
progressively making their services more accessible to persons with disabilities. Any such action plan shall be communicated to
national regulatory authorities or bodies.

4. Each Member State shall designate a single, easily accessible, including by persons with disabilities, and publicly available
onlinle point of contact for providing information and receiving complaints regarding any accessibility issues referred to in this
Article.

5. Member States shall ensure that emergencx information, including public communications and announcements in natural
disaster situations, which is made available to the public through audiovisual media services, is provided in a manner which is
accessible to persons with disabilities.;



Fig 2 Progressive quota systems, fixed requirements and general obligations

Article 7 (1). Member States shall ensure, without undue delay, that services provided by media service providers
under their jurisdiction are made continuously and progressively more accessible to persons with disabilities

through proportionate measures.
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Fig 3 Obligations on Different broadcasters

Pub!ic and Only PSB channels PSBs have stronger obligations Public and private same
private have obligations (DK) (AT, BE, CZ, CH, ES, IE, FI, GB, MD, obligations: (CY, FR, PL, GR,
broadcasters : MK, NL, NO, RO, RS, SI, SK) IL, MT)
Market power: Focus on audience Audience share and Turnover of channels used Costs of accessibility
audiences and share (BE, HU, SE) private channels to establish obligations or services as a % of
turnover audience reach (NL) (FR, GB) exemptions (FR) turnover (CH, FR, SE, GB)
SR fe s | Stronger obligations for DTT Stronger obligations for Note: free to air may include those with
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OFCOM in the United Kingdom




[ Fig 4 Obligations in the on-demand world — an emerging area of regulation J
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Role of the regulator

Facilitating consultation with all stakeholders

Establishing progressive achievement via quotas or other targets
Receiving reports, and/or carrying out monitoring

Assessing implementation

Monitoring quality

Sanctions or fines

Facilitating collaboration in industry
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Fig 5 Monitoring progress, reports and research

Article 7 (2). Member States shall ensure that media service providers report on a reqular basis to the national
regulatory authorities or bodies on the implementation of the measures referred to in paragraph 1.
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Fig 6 Contact points, feedback, consultation

Article 7 (4). 4. Each Member State shall designate a single, easily accessible, including by persons with disabilities,
and publicly available online point of contact for providing information and receiving complaints regarding any
\_accessibility issues referred to in this Article.
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Costs, exemptions, incentives

**Making audiovisual content available involves significant costs: to make content
accessible - to make live content accessible —to ensure delivery of content over a
range of platforms

dMarket power taken into account

J Audience shares

 Turnover

J Exemptions, case-by-case examinations

J Progressive approach over time

[ Maximising the availability of accessible content

[ Collaboration in developing technological solutions — Martin



Fig 7 maximizing the availability of accessible content: funding of content production

Making accessibility a consideration early in the creative process—not only in post-production— will help create a cultural
shift that will result in accessibility becoming just another consideration in the regular course of doing business (CRTC Canada)
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Conclusions —and moving toward the future

> AVMS Directive mmmmmmmm) increased obligations
»In a broader context of stronger protection of rights for people with disabilities

»In many countries, a progressive approach has long been established — in some cases
have already resulted in high levels of accessible content

» Distinctions are made between types of services, and/or types of content — often
this is a question of cost and burden

» NRAs are playing important roles: developing quotas, assessing reports and
implementation

» Major CHALLENGES of costs to increase accessible services AND costs to ensure
delivery on various platforms Hmmmmms) range of exemptions and incentives

»OPPORTUNITIES : what can technological innovations due to increase accessibility
and reduce costs? ) Address in the next presentation !



