
 
 

A national media literacy campaign  

for Ireland 

 



 
 
 

 
It’s an initiative from Media Literacy Ireland 

(MLI), a network of volunteer members, 

facilitated by the Broadcasting Authority of 

Ireland, working together to empower people 

to make informed media choices about the 

media content and services that they 

consume, create, and disseminate across all 

platforms. 
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Be Media Smart is public awareness 

campaign calling on people of all ages to 

Be Media Smart and Stop, Think, and 

Check that information they see, read or 

hear across any media platform is accurate 

and reliable. 



 
 
 

Modern consumers care about where their 

food comes from. What if we could spark the 

same thought or consideration regarding 

where their information comes from?  

 
The campaign was built on this 

simple idea.  



 
 
 





 
 
 

 
 
 



 



 



 

http://www.bemediasmart.ie/


 
 
 

Combined estimated value of 

TV ad time is over €200,000 

Radio reach of at least 1.5 

million people with estimated 

value of around €71,000 

Print ads in major national and 

international dailies, as well as 

local press 

Bemediasmart.ie – over 15,000 

page views 

Huge online support… 

Estimated 120 DAYS of voluntary 

effort by over 30 MLI members 



 
 
 

Estimated Value of campaign:  

Over €300,000 

Campaign cost: 

less than €20,000 



 

Twitter: 

@medialitireland 

#bemediasmart 

 

 

Facebook: 

@bemediasmart 

www.facebook.com/bemediasmart/ 

 

 

Web: 

 

medialiteracyireland.ie 

 

bemediasmart.ie 

 

 

 

 

 

 

Email: 

 

medialiteracy@bai.ie 

scomey@bai.ie 

Martinachapman@mercuryinsights.com 
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