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AGENCY FOR ELECTRONIC MEDIA 

• over the past four years, the Croatian Agency for Electronic Media has 
systematically worked on raising awareness of the importance and 
strengthening of media literacy, organize and financing projects...  

• the Agency has maintained constant strategic cooperation with UNICEF, 
very important for the projects’ success and reach 

• the Agency has implemented numerous projects, like web portal for media 
literacy (www.medijskapismenost.hr) and project Media Literacy Days 

 



WHY? 

• Croatia has no official media literacy policy or strategy 

• majority of students do not have an opportunity to learn how to 
analyse and evaluate media content 

• there is no institutional body for media literacy 



WHY? 

• fake news, disinformation, manipulation, propaganda, hate speech, 
algorithms, filter bubbles, cyberbullying, clickbait journalism, big data, 
blockchain, augmented reality, internet of things, AI… 

• increased time is spent with media that is unregulated and for which 
there is limited or no protection for children 

•  the readiness of adults and children to evaluate media content 









• create a platform for gathering and cooperation of various social 
stakeholders 

• encourage and develop sustainable media literacy projects  

• support educators by developing materials for media education 

• educate and inform children, parents, educators and teachers about 
the importance of media literacy 

• raise public awareness of the importance of media education 

GOALS 



VISUAL IDENTITY 



2019 POSTERS 



PARTNERS 

• UNICEF 
• Ministry of Culture and Ministry of Science and Education 
• wide circle of partners: schools and kindergartens, the 

Ombudsperson for Children, the Croatian Audiovisual Center, the 
Croatian Film Association, the Croatian Network of Independent 
Cinematographers, the Croatian Academic and Research Network, 
Faculties, Croatian Journalists Association, NGOs Associations and 
main media outlets… 

• promotion of media literacy will no longer be just a campaign but a 
goal of many organisations 



TOPICS OF THE DAYS 2019 

SLOGAN: Let's respect oneselves and others in the media environment ! 

• TOLERANCE: definition of tolerance in media and how to foster it; 
• HATE SPEECH: to define who decides on what hate speech is, who knows 

what this is, how can we know whether we ourselves use hate speech in 
social media 

• FAKE NEWS AND MANIPULATION: what fake news is, why this 
phenomenon appeared, how to recognize it and how to protect ourselves 
from it 

• RESPECT OF HUMAN DIGNITY IN MEDIA: what human dignity is, how it can 
be protected, the consequences of irreverence toward human dignity in 
the media  

• CRITICAL THINKING: what it is and how it can be developed; how we relate 
to media, how we use, analyse and evaluate media 
 



MAIN ELEMENTS OF THE MEDIA LITERACY DAYS 

→ EVENTS: workshops, lectures, film projections; 

→ EDUCATION MATERIALS: production and distribution of educational 
material for pre schools and schools; 

→ CHILDREN MEET MEDIA: interactive workshops for children in 
various media in Croatia  

     



EDUCATION MATERIALS 2019 

• Workshop Ads for kindergartens for children from 6 to 7 years  

• “Hidden advertising in the media" for students from 1st to 4th grade of elementary school 

• "Respecting oneself and others in the virtual world" for students from 5th to 8th grade of 
elementary school 

• "Human dignity, insult, embarrassment and hate speech" for high school students 

• 3 different guides for kindergarten and primary school teachers "How parents can 
support children in the media world” - for preparation of parents' meetings in 
kindergartens, from 1st to 4th grade, and from 5th to 8th grade of elementary school 

• educational pack for secondary schools "Fake ≠ fact: Introduction to Critical Evaluation of 
Resources to the Classroom“ (Sweden) 

• booklet for parents of preschool children "Children and screen time - a good start" 
(Norway) 

• all these educational materials were published at the web portal medijskapismenost.hr 
and have been downloaded in April 25 000 times 

 

 



PICTURE BOOK 





CHILDREN MEET MEDIA 

• a total of 986 students from 92 primary and secondary schools from 
across the country visited 11 top-tier media outlets at six Croatian 
cities: Osijek, Pula, Rijeka, Split, Zadar and Zagreb 
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ORGANISATION & RESOURCES 

• 6 employees and external associates from the Agency for Electronic 
Media and UNICEF  

• 5 months of intensive work 

• 5 Media Literacy Days 

• budget: 27.500 € 

 



HOW WE INSPIRED OTHER STAKEHOLDERS? 

• synergy   

• chain reaction 

• providing all organisers with education and promotion materials  

• promoting and stimulating assessments of events, plus reports 

• easy communication thorough our web portal and social networks 

• including ministries that were in charge of internal vertical 
communication 

 



LESSON LEARNED 

• collaboration and partnerships are the key to extended reach and 
sustainability in promotion of media literacy 

• longitudinal surveys on media literacy in Croatia would enable the 
organisers and policy makers track progress and evaluate different 
activities 

• the need for promotion, awareness and knowledge of media literacy in the 
country is high and that additional institutional resources are needed to 
respond to it 

• the need for a national and strategic approach to strengthen media literacy 
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