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Community Media 

- Local 

- Not-for-Profit 

- Alternative 

- Accessible 

- Volunteer-based 

- Diverse 

- Representative 
 

 

• Attributes  



Research I   

 

• ”In Austria, media law and policy are generally in alignment 
with the values, priorities and motivations of community 
broadcasting participants” 

 



Research I 
Results 
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Research II 



Research II 
Results 

 

• Bridging language barriers 

• Space for alternative narratives and self-representation 

• Access to knowledge for coping in new environment 

• Establishing and integrating networks 

• Media literacy and skills development 



  

Advocates, practitioners and experts representing 24 European national federations 



  



  



  



  



  





  

Supported by the European Commission (DG Justice and Consumers)

CMFE  
COMMUNITY MEDIA FORUM EUROPE 

MEDIA AGAINST HATE
A NEW EUROPEAN PROJECT



  



  



  

• Research 

• Training 

• Consulting 

• Project Development 

• Advocacy  



  



  

  

Roma Youth Radio Training Syllabus

session Theory Administration Programming Technics Marketing Development

1 Content-Medium-Consumer Studio rules and regulations Information/Opinion/EntertainmentStudio tour media platforms

2 Public/Commercial/Community Studio rules and regulations Radios, formats and shows Operating the mixer Market-Message-Medium

3 Media regulation/Copyright law Media organization structure Radio DJ basics Audio software & music files Imaging Revenue models

4 Case study - public service Organization business plan DJ show with clock Archiving Social Media Advertising/sponsorship

5 Case study - commercial Career development Sound recording - jingle Podcasting CRM CRM

6 Case study - community Human resources Second show - with clock Streaming Marketing plan Sponsor relationship
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