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The German Media Landscape 



Information about Germany 
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• Overall population: ca. 81 million 
• 16 federal states (“Länder”) 
• Diverse media landscape 
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Broadcasting in Germany (I) 
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• TV consumption (in min/ day): 

• Free-TV-market; Sky has about 3,8 Mio. Subscribers 
But: 40% of the HD-household pay a light subscription-fee of 
about 6 Euro per month for private HD-Programmes 



Broadcasting in Germany (II) 

• Public broadcasting (ARD and ZDF): since 1949 
• Private broadcasting: since 1984 
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Distribution of transmission ways: Digital 
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Figures in per cent; Total amount > 88,5% because of multiple reception 

Basis: 33,904 / 33,904 / 36,981 / 37,277 / 37,412 / 37,464 / 37,668 / 37,977 / 38,157 / 38,557 / 38,899 Mio. TV-HH in Germany 

In mid-2015, 88.5% of TV-households receive digital TV. 

Cable Satellite Terrestrial IPTV 

Reception digital in total:   88.5%   34,415 Mio. TV-households  
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Private regional and local TV channels 
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→ Precarious financial situation; partly only very low advertising 
revenues and public subsidies by the media authorities 



Radio Landscape 
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National Broadcasting System - Financing 

• Public broadcasting (ARD and ZDF) is mainly financed by a 
monthly contribution per household: ca. 8.2 billion Euro; 
Advertising revenues of PSB: ca. 600 million Euro 

• Private broadcasting is mainly financed by advertisement; 
advertising revenues ca. 5 billion Euro net 
 
 
 
 
 
 
 

• Declining advertising revenues in radio; growing advertising 
revenues in TV 
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Regulation of private broadcasting: The 
Media Authorities 
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16 States 
14 Media Authorities 



Media Regulation in Germany 

Division of power between national government and federal 
states: 
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Federal 
government 

Telecommunication: 
The Federal network 

Agency 

Economic and 
competition law: 

Federal Cartel Office 

Federal states 

Private 
broadcasting: 

Media authorities 

 

Public broadcasting: 

internal pluralistic 
bodies 



Cooperation of the Media Authorities 
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• Financing of all media authorities: approx. 100 million Euro 
• Employees of all 14 media authorities: approx. 420 plus 25 

employees in the Joint Management Office  



Thank you for your attention! 
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