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The origins of the AVMSDatabase
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* Free online legal database allowing searches about national
transposition and implementation of the AVMS Directive in the 28
EU Member States

 Builds on:

« Cooperation with University of Luxembourg to exploit the
potentials of their translations of national legislation

 Revamp of MERLIN software for integrated searches to
produce overview excel tables and word reports

* |nformation and translations checked with national
correspondents

« All translations are unofficial texts provided for by the European
Audiovisual Observatory in cooperation with the University of
Luxembourg. They only serve the purpose of being an
iInformation source. Disclaimer.



The UniLux AVMS Directive project
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UNIVERSITE DU
LUXEMBOURG

University

Laboratoire de Droit
Econemique

Home

Audiovisual Media Senvices
Directive

Project Description

International

Faculty of Law,
Economics

University of Luxembourg | Multilingual. Personalised. Connected. and Finance

Research Centres Faculties Studies Students Contact

Home i/ Research // FDEF if Media Law i Audiovisual... / National Execution Measures
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National Execution Measures

This list displays the 28 Member States of the European Union and allows you to click on a country in order to find its relevant implementing

measures; the same information being accessible via the table below. The national execution measures are presented in the form they

were nolified by the respective Member State to the Eurapean Commission (See here). In order to allow easy access for international users,
the English translations of the legal acts as commissioned in the framework of the AV project at unilu are available in a unified format. In

Objectives some instances, only those sections were translated that are relevant for the research project. Neveriheless, the original national act is
The T uploaded in its entirety so that native speakers are able to consider the measure in its legal context. The collection of national acts was
© Team retrieved from publicly available databases primarily from the national govemments’ official gazettes. Centain translations stem from the
Tt EeEree Member States themselves or from national regulatory authorities, to which a link is provided for.
Measures
As an addiional service, you may see which national legal actimplements what part of the AVIMS Directive. This has been done in the farm
Austria of synopses which give a ransparent and clear account of the differences and B
Belgium provision of ine AVNS Direciive. Please take note of the fille page preceding th e University of Luxembourg | Multilingual. Personalised. Connected. and Finance
research project. UNIVERSITE DU
Bulgaria LUXEMBOURG
Groatia We are thankful for comments and corrections. You may find our contact detail
Cyprus University International Research Centres Faculties Studies Students Contact | search
Czech Republic —
Denmark Au_smﬂ
Estonia Home // Research /f FDEF // Media Law /f Audiovisual... J/ National Exe... /f Austria Uu
Laborataire de Droit
France -
Seldum Home Austria
Germany
— -
Greece Audiovisual Media Services
I Directive i i in ori i i i is wil irecti
Yoy — — 'r::;t;::;lfxeulmn Measure in original [Translation of National Execution  |Synopsis with AVMS Directive
reland Project Description
Italy l I Objectives Bundesgesetz, mit dem das Bundes- istria 1 |Synopsis Austria 1
—— Verfassungsgesetz, das KommAustria-
Lawvia Croafia Ireland Gesetz, das i Fora English version of
Lihuagia National Execution 2003, das fthe Federal Act an Audiovisual Media
Measures Verwertungsgesellschaftengesetz 2006, (Senvices (previously the Private
ldas ORF-Gesetz, das Pr L ‘Ac) provided by the.
Austria das Privalradiogesetz und das Femseh-  |sysirian Federal Chancellery, see
Exklusiviechtegesetz geandert werden  |here
Belgium e
Bulgaria lAustria_original 1
Croatia
Bundesgesetz, mit dem das {hustria 2 |Synopsis Austria 2
Cyprus Privatfernsehgesetz und das
| dert
Czech Republic geandert werden
Denmark \Austria_original 2
Estonia
|Auszug aus dem i Das {hustria 3 |Synopsis Austria 3
e Recht auf Gegendarstellung (§ 8)
France
\Austria_original 3
Germany
Greece From:_http /iwww ris bka.quat/
o Fora list of English translations ofthe Federal Act on the Austrian Broadcasting Corporation (ORF ACUORF-G), the
ungary Private Radio Broadcasting Act or the Federal Act on the of an Austrian C Authority
Ireland (CKommAustria™) published by the Austrian Federal Chancellery see here

Italy

(O search )

http://wwwen.uni.lu/research/fdef/
media_law/audiovisual _media_se
rvices_directive/national_executi
on_measures



http://wwwen.uni.lu/research/fdef/media_law/audiovisual_media_services_directive/national_execution_measures
http://wwwen.uni.lu/recherche/fdef/droit_des_medias/audiovisual_media_services_directive/national_execution_measures/austria
http://wwwen.uni.lu/research/fdef/media_law/audiovisual_media_services_directive/national_execution_measures
http://wwwen.uni.lu/research/fdef/media_law/audiovisual_media_services_directive/national_execution_measures
http://wwwen.uni.lu/research/fdef/media_law/audiovisual_media_services_directive/national_execution_measures
http://wwwen.uni.lu/research/fdef/media_law/audiovisual_media_services_directive/national_execution_measures
http://wwwen.uni.lu/research/fdef/media_law/audiovisual_media_services_directive/national_execution_measures

The UniLux AVMS Directive project
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4. After § 1 the following § 1a including heading is inserted:

"Definition of Terms"

§ 1a. In terms of this Act, the following refer:

1. "Audiovisual media service"

Art.  1(a) AVMSD audiovisual media

Project AVMS-Directive
Member State: Austria

www.medialaw.lu

-2- University of Luxembourg

service:

is an offered service under the editorial
respaonsibility of the Austrian Broadcasting
Corporation or one of its subsidiaries by way
of services offered over communication
networks (§3 line 11 Telecom Law -
TKG2003, BGBIL. | no.70), with its main
purpose existing in the provision of
programmes to inform, entertain or educate
the general public;

(iy a service as defined by Articles 56 and 57
of the Treaty on the Functioning of the
European Union which is under the editorial
responsibility of a media service provider
and the principal purpose of which is the
provision of programmes, in order to inform,
entertain or educate, to the general public by
electronic communications networks within
the meaning of point (a) of Article 2 of
Directive 2002/21/EC. Such an audiovisual
media service is either a television broadcast
as defined in point (e) of this paragraph or
an on-demand audiovisual media service as
defined in point (g) of this paragraph;

(i) audiovisual commercial communication;

2. "Television programme”

Art. 1(e) AVMSD television broadcasting:

is an audiovisual media service, which is
made available for the simultaneaus viewing
of programmes based on a chronological
transmission schedule;

an audiovisual media service provided by a
media service provider for simultaneous
viewing of programmes on the basis of a
programme schedule;

3. "Radio programme" is a service offered under the editorial responsibility of the Austrian
Broadcasting Corporation, which is made available for the simultaneous reception of radio
programmes based on a chronological fransmission schedule,

S synopsis_Austria_1pdf - Adobe Reader =R "
File Edit View Window Help x
» | B |2 23| Fill & Sign | Comment

£



http://wwwen.uni.lu/content/download/33663/401823/file/Synopsis_Austria_1.pdf

The Observatory’s MERLIN Database

http://merlin.obs.coe.int/cqi-bin/search.php

' [8] RIS Merlin database - Search x\+

€ | @ merlin.obs.coe.int/cgi-bin/search.php @ || Q Search

Database on legal information
H relevant to the audiovisual

sector in Europe IRIS Merlin

Homepage | IRIS index | Help | Information Sources | IRIS Newsletter | Databases | Advanced Search | Comments
full text search ©

search for
Date
from: Month - Year v tO: Month - Year w
— Topics © —Countries ©
Advertising - AD (Andorra) European Union
Broadcasting (all) | AL (Albania) (3
Broadcasting: Digital AM (Armenia) Council of Europe
Broadcasting: Licensing/Fees AT (Austria) East & Central Europe
Broadcastin, AU (Australia) all
Broadcasting: Radic AZ (Azerbaijan)

Broadcastin

Broadcasting: Others
Competition (all)

= ition: L ion of power —Org ions ©

Competition: Unfair competition
Consumer Protection ol
Copyright/Related rights ACHPR
= al Law Act
Diversity, pluralism AEPOC
E-commerce 3 AIDAA
Employment Law Article 19
Encryption CoE - Council of Europe (all) 2
Film

Film: Co-production

Film: General —

of Expression/’ jon, Art.10 ECHR References

Jurisdiction Bilateral Agreements -
Media Concentration International (all)

New Media/Technology
Patents/Trade marks
Press Law
Protection of Minors
Regulatery Agencies/Bodies
Respect of Privacy/Data Protection
Self-regulation, Code of Practice/Conduct
Tax Law
Telecommunication (all)

Telecommunication: Distribution/Infrastructure

International: Jurisprudence
International: Legislation
International: Policy Documents
Natienal (all)
National: Decision of Administrative Bodies
National: Jurisprudence
National: Legislation
National: Policy Documents
Reports, Press

Results: display



http://merlin.obs.coe.int/cgi-bin/search.php
http://merlin.obs.coe.int/cgi-bin/search.php
http://merlin.obs.coe.int/cgi-bin/search.php
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The AVMSDatabase

http://avmsd.obs.coe.int

AVMSD database - Search

€ ) P @ aumsd.obs.cosint/cgi-bin/search.php ¢ |[Q search B+ A D =

AVMSDatabase

Homepage | Databases | Advanced Search | Comments | Disclaimer

1 Full Text Search &

I search for I 6
2 Date o m
Lm. February . 2010 ~ to:  Qcfober - 2012 - I Results: d\sglai ©E¥ Article ©B¥ countm ©Matrix camgarisun
AVMSD Articles & Countries ©
01 - CHAPTER I - DEFINITIONS B AT (Austria) o
Art. 1 (1) (a) Audiovisual media service BE (Belgium) M
Art. 1 (1) (b) Programme BG (Bulgaria)
Art. 1 (1) (c) Editorial responsibility ¥ (Cyprus)
Art. 1 (1) (d) Media service provider CZ (Czech Republic)
Art. 1 (1) (e) Television broadcasting = DE (Germany)
Art. 1 (1) (F) Broadcaster DK (Denmark)
Art. 1 (1) (g) On-demand audiovisual media service EE (Estonia)
Art. 1 (1) (h) Audiovisual cemmercial communication ES (Spain)
Art. 1 (1) (i) Television advertising FI (Finland)
Art. 1 (1) G) pt FR (France) = 4
Art. 1 (1) (k) Sponsorship GB (United Kingdom) all
Art. 1 (1) (1) Teleshopping GR (Greece)
Art. 1 (1) (m) Preduct placement HR (Croatia)
3 Art. 1 (1) (n) European works HU (Hungary)
Art. 1 (2) Prohibition of discriminatory measures 1E (Ireland)
Art. 1 (3) Requirements for European works 1T (Italy)
Art. 1 (4) European works and bilateral co-production agresments. LT (Lithuania)
02 - CHAPTER II - GENERAL PROVISIONS LU (Luxembourg)
Art. 2 (1) L (Latvia) B
Art. 2 (2) MT (Malta)
Art. 2 (3) NL (Netherlands)
Art. 2 (4) PL (Poland)
Art. 2 (5) PT (Portugal) -
Art. 2 (6)
Art. 3 (1
At 3 Ezi Type of Law ¢
Art. 3 (3)
Art. 3 (4) National Law -
Art. 3 (5) : "
a3 (8) Decisions of regulatory authoriies 5
Governmental decrees and regulations
Art. 4 (1) Legislative acts =
Art. 4 (2)
Art. 4 (3) -

1. Full text search using one or more key words 4. Selecting one or more of the 28 EU Member States
2. Selecting a period of time 5. Selecting one or more types of law
3. Selecting one or more articles of the AVMSD 6. Selecting the display of the results



http://avmsd.obs.coe.int/cgi-bin/search.php?s[text]=&s[a][m]=&s[a][y]=Year&s[b][m]=&s[b][y]=Year&action=show&s[result]=article&st[]=111
http://avmsd.obs.coe.int/

The disclaimer

. § - e S [E=RER =5
w| http://avmsd.obs.coe.int/iris/st/disclaimer.htrnl L-eX P MERLIM - Information Sour... x] ﬁ ﬁ:? @}

AVMSDatabase

Homepage | Databases | Advanced Search | Comment: | Disdaimer

Imporfant Notice

All translations are unofficial texts provided for by the European Audiovisual Observatory in
cooperation with the University of Luxembourg.

They only serve the purpose of being an information source; neither the European Audiovisual
Observatory, nor the Council of Europe, nor the University of Luxembourg or any other institution
involved in this project guarantee that the translations correspond to the original versions of the
laws or that they are free of errors. Therefore, evidently, the translations lack all legal value and
they do not imply any legal assessment as to whether or not the transposing provisions in their
original version comply with the EU regulatory framework.

The original legal acts implementing the AVMS Directive in the Member States were retrieved from
official national databases. Neither the European Audiovisual Observatory, nor the Council of Europe,
nor the University of Luxembourg or any other institution involved in this project guarantee that
they constitute the entire range of legislation or other measures taken by a Member State in
transposition of the AVMS Directive. The making available of the original legal acts through the
AVMS database also lacks any implication on the question of whether or not the EU regulatory
framework has been correctly transposed by a Member State.

The original, as well as the translated version of the legal acts, are available from the
“"AVMSDatabase” at:http://avmsd.obs.coe.int/".

© European Audiovisual Observatory

10


http://avmsd.obs.coe.int/iris/st/disclaimer.html

Full text search using one keyword

AVMSD database - Search % | -

k @ avmsd.obs.coe.int/cgi-bin/search.php?s[text]=sugar&s[a][m]=8:s[a][y]=Years[b][m]=8&s[b][y]=Year&action=showdis[result]=articleBtaction=search r| & | | Q Search

Homepage | Databases | Advanced Search | Comments | Disclaimer

Full Text Search @

search for

AVMSD database - Result

codes of conduct

Austria

Lit

[LT] Law on the Provision of Information to the Public - Consolidated 21 May 2015 - Art. 39 15.

English (Translation) Original
Belgium ‘Audiovisual media service providers or associations thereof must develop | Visuomenes informavimo audiovizualinemis priemonémis paslaugy teikejai
Bulgaria codes of conduct regarding inappropriate audiovisual commercial | ar ju asociacijos turi parengti elgesio kodeksus del netinkamy komerciniy
communications, inserted or included in children’s pi , of foods pranesimy, kurie jterpiami j vaikams skirtas programas arba
Cyprus and beverages containing nutrients and substances with a nutritional or | yra jtraukti | tokias programas, apie maisto produktus ir gerimus, kuriy
physiclogical e particular those such as fat, trans-fatty acids, | sudetyje yra maistiniy medzZiagy ir maistiniu arba fiziologiniu poveikiu
Estenia salt/sodium a @ hich are recommended to be used in moderation. | pasizymingiy medZiagy, ypat riebalu, riebaly rugs¢iy transizomery, druskos
. arba natrio ir cukraus, kuriuos rekomenduojama vartoti saikingai
pain
Greece >
Latvia
Croatia
- [LV] Electronic Mass Media Law - Section 24. (5)
ttaly English (Translation) Original

The electronic mass media shall develop a publicly available code of
conduct where they indicate the basic principles of the operation thereof,

Elektroniskie plassazinas lidzekli izstrada savu publiski pieejamu ricibas
kodeksu, kura norada savas darbibas pamatprincipus, akceptétos &tiskas

Labia the accepted conditions of ethical activity, regulations regarding | darbibas nosacijumus, noteikkumus par nepienemamiem audio un
inappropriate audio and audiovisual commercial communications, including | audiovizualiem komercialiem pazinojumiem, tai skaita tadiem, kuru
Malta those the target audience of which is minors and which may negatively | mérkauditorija ir nepilngadigie un kuri var negativi ietekmét nepilngadigo
Romania affect the psychological and physical development of minors, as well as | psihologisko vai fizisko attistibu, ka ari norada pasakumus, kas veicina
shall indicate the measures which facilitate the availability of services for | pakalpojumu pieejamibu cilvékiem ar redzes vai dzirdes traucéjumiem
Slovenia persons with impaired vision or hearing. The code of conduct shall also | Ricibas kodekss ietver ari noteikumus, kas attiecas uz bémniem

include regulations regarding

communications, intended for children, of foods and beve containing

pi 1 audio un 1 pazin par
partiku un dzérieniem, kuru sastava ir uzturvielas un vielas ar noteiktu
uzturvértibu vai fiziologisku ietekmi, jo ipasi tadas vielas ka tauki,
taukskabes, sals un cukurs, kuru parmériga litoSana uztura nav ieteicama.

Malta

[MT] 350.05 Broadcasting Code

for the Protection of Minors - 31.

English (Translation)

Original

The Authority shall encourage media service providers to develop codes of
conduct regarding inappropriate audiovisual commercial communication,
accompanying or included in children's programmes, of foods and
beverages containing nufrients and substances with a nutritional or
physiological effect, in particular those such as fat, trans-fatty acids,
salt/sodium and sugars, excessive intakes of which in the overall diet are

The Authority shall encourage media service providers to develop codes of
conduct regarding inappropriate i commercial L
accompanying or included in children’s programmes, of foods and
beverages containing nutrients and substances with a nutritional or
physiological effect, in particular those such as fat, trans-fatty acids,
salt/sodium and sugars, excessive intakes of which in the overall diet are

€)@ cumedobaconin/cg-binsench - e |[Q e =
nutritional or physiologicg Weigln particular those such as fat, trans-fatty | sostanze con un effetto nutrizionale o fisiologico, in particolare quelle come a
acids, salt/sodium anff’ sugars, §pxcessive intakes of which are not | i grassi, gli acidi grassi trans, gli zuccheri, il sedio o il sale, la cui
recommended in the oviggll diet, assunzione eccessiva nella dieta generale non €' raccomandata.
Lithuania
Ar. 9 (2) Commercial communications and

i
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http://avmsd.obs.coe.int/cgi-bin/search.php?s[text]=sugar&s[a][m]=&s[a][y]=Year&s[b][m]=&s[b][y]=Year&action=show&s[result]=article
http://avmsd.obs.coe.int/cgi-bin/search.php?s[text]=sugar&s[a][m]=&s[a][y]=Year&s[b][m]=&s[b][y]=Year&action=show&s[result]=article

Full text search using several keywords

AVMSD database - Search %

€ | ¥ @ svmsd.obs.coeint/cgi-bin/search.phpls(text|=sugars(a][m]=&s[ally]= Year&s[bl[m]=&s[b]ly]=Year&action=show&s[result]=articleBeaction=search

Homepage | Databases | Advanced Search | Comments | Disclaimer

Full Text Search @

search for

I advertising alcohol|

N Cmmrale D

| €)@ avmsd.ob f Jsearch.phps|text]=

1lyl= = article

E1v| ¢ |[Q searsn

B + A G-

Art. 9

(d) all forms of audiovisual commercial communications for cigarettes and other tobacco

(1) (d)

products shall be prohibited;

I

Art.9 (1) (d)

Estonia

Finland

Sweden

ATt (1) (e)

Ao

Art. 21 Teleshopping for medicinal products
and medical treatment.

Art. 22 Television advertising and teleshopping
for alcoholic beverages

Estonia

[EE] Advertising Act - consolidated 1 June 2015- § 17. (1)

English (Translation)

Original

Advertising of tobacco products is prohibited. Tobacco products are
deemed to be the same as within the meaning of the Alcohol, Tobacco, Fuel
and Electricity Excise Duty Act.

Tubakatoote reklaam on keelatud. Tubakatoodet kasitatakse alkoholi-,
tubaka-, kutuse- ja elekiriaktsiisi seaduse tahenduses.

Finland

[FI] Information Society Code - consolidated 18 September 2015 - 217 §

English (Translation)

Original

The provisions of the Ac =

(1976/693) shall apply to thgfadvertising and tele!
e provisions §f the Alcohol Act (1994

advertising #hd teleshoppiNg spots for alcoholic G¥verages. The provisions
eting of mediCgg g

(395/1987)
Tobacco Act
8§(1)
Advertising, whether direct or indirect, of tobacco pigs
The sales promotion of tobacco products through
commodities by exploiting the established symbol

T ) mainonnasta saadetas (693/1976)
Alkoholijuomien ja  myynr saadetaan
alkoholilaissa  (1143/1994).  Laakkeiden markkinoinnista saadetaan
laakelaissa (395/1987).

Tupakkalaki

8§(1)

Tupakkatuotteen mainonta ja epasuora mainonta on kielletty. Epasuorana
mainontana pidetaan erityisesti tupakkatuotteen myynnin edistamista muun
hyodykkeen mainonnan yhteydessa siten, efta muun hyodykkeen
tunnuksena kaytetaan sellaisenaan tai tunnistettavasti muunnettuna
tupakkatuotteelle vakiintunutta tunnusta tai etta muutoin valittyy mielikuva

an altered but identifiable version thereof, or which otherwise creates an | tietysta ft . Mita edella saadetaa , koskee
impression of myés tupakkaa, tupakan vastiketta, tupakkajaljitelmaz ja tupakointivalinetta.

fobacco product, is specifically considered to constitute indirect | Mita edella saa koskee myos t ointia ja
advertising tobacco products. What is provided above i muuta myynnir
tobacco prodits shall also apply to tobacco, substitute tobacco, tobacco
imitations andl smoking accessories. What is provided above concerning

all also apply to tobacco sponsoring and other sales
tivity.
Sweden

[SE] The Radio and Television Act - consolidated 1

7 June 2010 - Chapter 6. 2§. and Chapter 8. 13§.

English (Translation)

Original

Chapter 6. 2§.

Media service providers may broadcast films, TV series, sport programmes
and light entertainment programmes with product placement, subject to the
conditions set out in sections 3 and 4.

Kap. 6. 2§.

Leverantorer av medietjanster far pa de villkor som anges i 3 och 4 §§
sanda filmer, tv-serier, sportprogram och program med latt underhalining
dar det forekommer produktplacering.
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http://avmsd.obs.coe.int/cgi-bin/search.php?s[text]=advertising+alcohol&s[a][m]=&s[a][y]=Year&s[b][m]=&s[b][y]=Year&action=show&s[result]=article

Search by article of the AVMSD

B AVMSD dutabace - Sewch

sl et} artice Bt 111 actionsearch ¢ |[Q searn

AVMSDatabase

omments

Full Text Search «

(1) (K) St

search for
Date &
from: Month < Year = to:  Monih « Year + Results: display By Article © By country © Matrix comparison
AVMSD Articles @ Countries &
01 - CHAPTER 1 - DEFINITIONS B AT (Austri] .
an dia cervics
.
an
e, 4 (1) (d) Modia service provider
. v icastg =
an
det. 1 (1) (g) On-demand audiovesual media servies
22,1 (1) (R) Audiovisual commercial communicatin
A1 (1) (j] Surrestitious audiovisusal commersial communication I (rrance) b
a8 nted cngeom) | f g
12 (Crostio)
At 1 (1) (] European works  (Hmgary)
‘2t 1 (2) Prahibtion of discrminatory messures 12 tireiand)
. 1 (3) Requirements for Eueo
. 1 (4) Europesn works and ki
02- ER 11 - GENERAL
o €)@ svmsdob Jegi-bin/search.php?s{text]=&s{allm] 11 E1v| ¢ |[Q searcn | #la ¢ & B =
A2 (3) o
A2 )
a2 (5
ﬂiﬁf{ programme with a view to promoting the name, the trademark, the image of | indirekten Finanzierung einer Sendung, um den Namen, die Marke, das b
An.3(2) the person or association, their Erscheinungsbild der Person oder Personenvereinigung, ihre Tatigkeit oder
o E:’, activities or their products; ihre Leistungen zu fordern,
A3 (5)
art.3 (8)
a4 (1)
peot=] ‘ Denmark

[DK] Order on advertising and sponsorship - consolidated 21 Juin 2013 - § 24.

Austiia
English (Translation) Original
Belgium
- “Sponsorship of programmes’ shall mean any form of provision of direct or | Ved sponsorering af programmer forstas enhver form for ydelse af direkte
indirect grant for the financing of programmes on radio and television, | eller indirekte filskud fil finansieringen af programmer i radio, fiernsyn,
Cyprus including teletext, and in on-demand audiovisual media services from a | herunder tekst-tv-sider, og on-demand audiovisuelle medietjenester fra en
natural or legal person who does not himself or itself perform any function in | fysisk eller juridisk person, der ikke selv udover virksomhed ved
CaschRepublic relation to the broadcasting, supply or production of programmes on radio, | udsendelse, udbud eller produktion af programmer i radio, fiemsyn eller
television or on-demand audiovisual media services, films, phonograms etc. | on-demand i , film, m.v., med
Germany with a view to promoting the name, logo, image, activities or products of the | henblik pa at fremme den pagaeldendes navn, logo, image, aktiviteter eller

nm:

person concerned

produkter.

Estonia = - - . .
r [DK] The Radio and Television Broadcasting Act - consolidated 6 May 2010 - § 79.
spain
English (Translation) Original
Finland
Programme sponsorship shall mean any contribution, direct or indirect, to | Ved sponsorering af programmer forstas enhver form for ydelse af direkte
United Kingdom the financing of radio or television programmes, including teletext pages, | eller indirekte tilskud fil finansieringen af programmer i radio, fiernsyn,
Cresce and on-demand audiovisual media services from a natural or legal person | herunder tekst-tv-sider, og on demand-audiovisuelle medietienester fra en
not engaged in the broadcasting or production of radio or television | fysisk eller juridisk person, der ikke selv udover virksomhed ved
Croatia programmes or on-demand audiovisual media services, films, pf L udbud eller af i radio, flernsyn eller on
etc., with a view to promoting the name, trademark (logo), image, activities | demand-audiovisuelle medietienester, film, fonogrammer m.v., med henblik
Hungary or products of that person pa at fremme den pageldendes navn, logo, image, akfiviteter eller
produkter.
Ireland
taly -
I Estonia
Lithuania
Lempour [EE] Media Service Act - Consolidated 22 May 2013 - § 30. (1)
Lahia English (Translation) Original
Malta For the purposes of this Act sponsorship means any contribution made by a | Sponsorlus kaesoleva seaduse tahenduses on meediateenuse osutamises
legal or natural person not engaged in providing media services or in the | vi saate tootmises mitteosaleva juriidilise voi fuusilise isiku igasugune
Polang )

production of a programme, to the financing of media services or
programmes with a view to promoting its image or introducing its name, its
trade mark, its activities o its products.

osalemine meediateenuse vdi saate rahastamises eesmargiga edendada
oma mainet vdi tutvustada oma nime, kaubamarki, tegevust voi tooteid.

Spain

[ES] General Law No 7/2010 of 31 March on Audiovisual Media - Article 2 29.

English (Translation)

Original
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Croatia

At 1(1) () Programme

ARt 1(4) (¢) Editoriai responsibilty
A1t 1(1) (d) Media senace provider
An 1(1) (¢) Telewision broadcasting
At 1(1) (0 Broadcaster

At 1(1) (9) On-demand audiovsual

media senice

Art 1(1) (h) Audiodsual commercial
communication

AL 1(1) () Telewtsion advertsing

A1t 1(9) ) Surreptibous sudiovsual
commercial communication

At 1(1) 09 Sponsorship
AL 1(1) () Toleshopping

At 1 (1) (m) Produdt placement
At 1(1) (n) European works

An. 1(2) Prohiition of discriminatory
measures

Art 1(3) Requirements for European
works

An. 1(4) European works and bilateral
co-production agreements

AL212)

Art. 1 (1) (a) Audiovisual media service
(a) ‘audiovisual media service' means.
(1) a service as defined by Articies 56 and 57 of the Treaty on the Functioning of the European Union which s under the editorial responsibilfy of a media service provider and
the principal purpose of which Is the provision of programmes. in order to inform, entertain or educate, to the general public by electronic communications networks within the

meaning of point (a) of Article 2 of Directive 2002/21/EC. Such an audiovisual media service is either a television broadcast as defined in point (e) of this paragraph or an
on-demand audiovisual media service as defined in point (g) of this paragraph.

(i) audiovisual commercial communication,
[HR] The Electronic Media Act - Consolidated 8 July 2011 - Art. 2 (1) 3.

Audiovisual media service: a service as defined by Articles 56 and 57 of the | audiovizuaina medijska usluga usluga definirana Elankom 56 i 57
Stabilisation and Association Agreement between the Republic of Croatia o i izmedu Hrvatske i
and European Communities and their Member States, which is under the | Europskih zajednica i njihovih drzava ¢lanica, za koju urednicku
editorial responsibility of a media service provider and the principal purpose | odgovomost ima pruZatelj medijskih usluga te &ija je osnovna namjena

[ opte

of which is the provision of programmes in order to inform, entertain or | emitiranje programa za zabavu

educate, to the general public by electronic communications networks | javnosti putem elektronickih komunikacijskih mreZa u smislu odredaba
within the meaning of the provisions of Electronic Communications Act | Zakona o ji Takva medijska
Such an audiovisual media service is either a television broadcast or an | usluga je televizijsko emitiranje ili audiovizualina medijska usluga na zahtjev
on-demand audiovisual media service and/or vl kako su definirani ovim

communication as defined in this Act Zakonom

Art. 1 (1) (b) Programme

(b) programme means a set of moving images with or without sound constituting an Individual flem within a schedule or a catalogue established by a media service provider and
the form and content of which are comparable to the form and content of television broadcasting. Exampies of programmes include feature-length fims, sports events, situation
comedies. children's and ongi

[HR] The Electronic Media Act - Consolidated 8 July 2011 - Art. 2 (1) 4.

Audiovisual programme: set of moving images with or without sound | audiovizuaini program. niz pokretnih slika sa ili bez zvuka koji tvori
constituting an individual item within a schedule or a catalogue of | pojedinatnu stavku u rasporedu ili katalogu koji je zradio pruZatelj
programmes established by a media service provider and whose form and | medijskih usluga i Ciji je oblik i sadrZaj usporediv s oblikom i sadrZajem
content is comparable to the form and content of television broadcasting. | televizijskog emitiranja. Primjeni programa ukljutuju cjeloveternje igrane
Examples of programmes include feature-length films, sports events, | filmove, sportske dogadaje, situacijske komedije, dokumentarne filmove,
situation comedies, children's and original | djetje programe i izvorne drame.

drama

Art. 1 (1) (c) Editorial responsibility

(c) ‘editorial responsibiiity’ means the exercise of effective control both over the selection of the and over their either ina schedule, in the
case of television broadcasts, or in a catalogue, In the case of on-demand audiovisual media services. Editorial responsibiity does not necessariy imply any legal liabiity under
national law for the content or the services provided.

Rl claRicna el aRRS AUl it
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particular medicinal products or medical treatment available only on | Unternehmens gesponsert werden, nicht jedoch fir bestimmie Arzneimittel 9
prescription. oder medizinische Behandlungen, die nur auf arztliche Verordnung

erhaltlich sind
Finland
Art.10 (1) . . .
[FI] Information Society Code - consolidated 18 September 2015 - 219 §

Art. 10 (2)

English (Translation) Original
Art. 10 (3)

_ An undertaking whose principal activity is the manufacture or marketing of | Paa t tteita Imist: tai markkinoiva yritys ei saa
Germany tobacco products may not sponsor programmes, audiovisual confent | sponsoroida chjelmia, audiovi: isia sisaltop: lja eika radiotoimintaa

services or radio broadcasting Jos ohjelman sponsorina on yritys, jonka toimintaan kuuluu laaketuotteiden

If the sponsor of a programme is an undertaking whose activifies include | tai |aakehoitojen valmistaminen tai myynti, chjelman yhteydessa voidaan

Grosce the manufacture or sale of medicinal products and medical treatment, the | esittaa yrityksen nimi tai funnus oftaen huomioon, mita 218 §ssa
name or logo of the undertaking may be shown in connection with the | saadetaan. Tassa yhteydessa ei kuitenkaan saa tuoda esille sellaista
Slovakia programme, taking into consideration the provisions of section 218 | laaketuotetta tai hoitomuotoa, joka on Suomessa saatavissa ainoastaan
However, a medicinal product or medical treatment available only on | laakarin maarayksesta. aatavissa ainoastaan laakarin maarayksesta
Art. 10 (4) prescription in Finland may not be promoted in this context Uutis- tai ajankohtaisohjelmat eivat saa olla sponsoroituja.
News and current affairs programmes broadcast on television or in the
Art. 11 (1) radio may not be sponsored.
Art.11(2)
A Greece ‘

A 10 (1)

At 10 (2)

it 10

At 10 (4)
A 11(2)
At 11(3)
At 1 (4)

Finland

Greece

Poland

Slovakia

Programmes may not be sponsored by undertakings whose principal
activity is the manufacture or the sale of cigarettes and other tobacco
producis.

Sendungen darfen nicht von Unternehmen gesponsert werden, deren
Haupttatigkeit die Herstellung oder der Verkauf von Zigaretten und anderen
Tabakerzeugnissen ist.

Art. 10 (3)

3. The sponsorship of audiovisual media services or programmes by undertakings whose activities include the manufacture or sale of medicinal products and medical treatment

may promote the name or the image of the undertaking, but shall not promote specific
State within whose jurisdiction the media service provider falls.

medicinal products or medical treatments available only on prescription in the Member

[DE] Interstate Treaty on Broadcasting and Telemedia - consolidated 1 January 2013 - Article 8 (5)

English (Translation)

Original

Sponsorship of programmes by undertakings whose activities include the
manufacture or sale of medicinal products and medical treatment may
promote the name or the image of the undertaking, but may not promote
particular medicinal products or medical treatment available only on
prescription.

Beim Sponsoring von Sendungen durch Unternehmen, deren Tatigkeit die
Herstellung oder den Verkauf von Arzneimitteln und medizinischen
Behandlungen umfasst, darf far den Namen oder das Image des
Unternehmens gesponsert werden, nicht jedoch far bestimmte Arzneimittel
oder medizinische Behandlungen, die nur auf arztliche Verordnung
erhaltlich sind.

Art. 10 (4)

4. News and current affairs programmes shall not be sponsored. Member States may
and religious

choose to prohibit the showing of a sponsorship logo during children’s programmes,

[DE] Interstate Treaty on Broadcasting and Telemedia - consolidated 1 January 2013 - Article 8 (6)

— SR w—— |
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(h) I

(f) ‘broadcaster’ means a media service provider of television broadcasts;

(g) “on-demand audiovisual media service' {i.e. a nan-linear audiovisual media service)
means an audiavisual media service provided by a media service provider far the
viewing of programmes at the moment chosen by the user and at his individual request
on the basis of a catalogue of programmes selected by the media service provider;

means images with or without sound which
are designed to promote, directly or indirectly, the goods, services or image of a natural
or legal entity pursuing an economic activity. Such images accompany or are included in

a programme in return for payment or for similar
Forms of i i

ar for self-

include, inter alia, television|

and product

For naumant ar far cimil

(i) “television advertising’ means any form of announcement broadcast whether in

If.

Television broadcaster: Any natural or legal
person who creates, compiles and broadcasts
television channels {analog or digital) for

dissemination via cable and other

AVMSDatabase - Comparative matrix

™v a linear media service

wer {analog
oder digital) fir die Verbreitung in Kabel- und anderen

, Uber Satellit

communications networks, via satellite or by
means of wireless issi

oder auf Wege schafft,
zusammenstellt und verbreitet oder durch Dritte

or
who arranges for third parties to

und |asst.

these in full and unchanged. Persons who
exclu-sively retransmit television channels
shall not be deemed television broadcasters;

On-demand audiovisual media service: An
audiovisual media service provided by a
media service provider for the viewing of
programs at the moment chosen by the user
and at the user's individual request on the ba-
sis of a catalog of programs selected by the
media service provider (on-demand service);

ist nicht, wer
ausschlieBlich weiter verbreitet;

Audiovisueller Mediendienst auf Abruf: ein
audiovisueller Mediendienst, der von einem
Mediendiensteanbieter fur den Empfang zu dem vom
Nutzer gewshlten Zeitpunkt und auf dessen
individuellen Abruf hin aus einem vom

provider, who makes linear media

services available;

Non-linear audiovisual media service: an
audiovisual media service provided by a
ata

einen audiov.

dervon einem

media service provider for the pti
point in time selected by the user and on
whose individual on-demand reguest from a

bereitgestelit wird {Abrufdienst);

kommerzielle Bilder

ion
Images with or without sound that a) are
designed to promote, directly or indirectly,
the goods, services or image of a natural or
legal entity pursuing an economic activity, or
b) are designed ta suppart a cause or idea.
Such images accompany or are includedina
program in return for payment or for similar
consideration o, in the case of a), for self-
pramotional purposes. In any event,

of prepared by the
media service provider (on-demand service);

E—

fur den Empfang zu dem vom Nu

einem vom audiovisuellen Mediendiensteanbieter festg

wird;

mit oder ohne Ton, die a) der oder
mittelbaren Férderung des Absatzes von Waren und
Di i oder des. i

ader j , die einer
wirtschaftlichen Tatigkeit nachgehen, oder b) der
Unterstitzung einer Sache oder einer Idee dienen.
Diese Bilder sind einer Sendung gegen Entgelt oder
eine ahnliche Gegenleistung oder im Fall der lit. a als

or

21
kommerzielle Kommunikation oder auditive kommerziel

kommerzielle televisu

39.1. Televisual commercial communi

images with or without sound, which are
designed to promote, directly or i

39.1. kommerzielle Kommul
Bilder mit oder ohne Ton, die der unmittelbaren oder
mittelbaren Forderung des Absatzes von Waren und
Di i oder des natirliche

the goods, services or image of a natural or
legal entity pursuing an economic activity.
Such images accompany or are included in

includes product placement, the
representation of production props of
insignificant value, sponsorship
announcements and advertising pursuant to
item 40;

Ei i oder darin Zur
kommerziellen Kommunikation zahlen | similar
jedenfalls Pr g, die D llung von purposes. As

1von Wert,

Sponsorhinweise und auch Werbung gemaR Z 40;

Any form of
Had an tal hannal

jede AuRerung bei der Ausiibung eines

i)

H 4 » M| document _name

i

in return for payment or for

or for self:

. die einer Tatigkei
nachgehen, dienen. Diese Bilder sind einer Sendung gey
Entgelt, eine shnliche Gegenleistung oder als Eigenwe
beigefiigt bzw. darin enthalten. Zur televisuellen

kommerziellen Kommunikation zahlen unter anderem
Telesh und

communications are considered, for example,
television advertising, sponsorship,
teleshopping and product placement;

advertising means: the audiovisual or audio

maceana tranemittad hu 2 nihlic ar nr

Produktplatzierung;

reclame: de
alanf

Ready |
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Contact:

Maja Cappello
Head of Department for Legal Information
maja.cappello@coe.int
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