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The role of research at Ofcom

Statutory duty to ascertain the
state of public opinion/the
experience of consumers
Statutory duty to publish and
take account of research
Communication Act 2003 Part 1 (14 and 15)

We will be informed through
high quality research and
information, which we will
share widely
Ofcom strategy statement, Annual Plan,
2014-15
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Ofcom’s principal duty

“It shall be the principal duty of OFCOM, in carrying out
their functions –

(a) To further the interests of citizens in relation to
communications matters; and
(b) To further the interests of consumers in relevant
markets, where appropriate by promoting
competition.”
Section 3(1)(a) and (b) of the Communications Act 2003
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Who we are and what we do
Market Research
Continuous research
• Tracking surveys
• Provides us with consistent data to enable us
to monitor change over time
Ad-hoc research
• Topics covered reflect Annual Plan priorities
and support the work of Ofcom teams
• Around 30-40 projects each year, ranging in
value from c.15,000 – 200,000 euros

Market Intelligence
• Monitors and interprets market
developments and industry trends, at
company, sector, UK and overseas levels
• Industry-standard audience measurement
(BARB, RAJAR, ComScore)
• Collects and analyses information from
industry – directly and indirectly

Some numbers
•
•
•
•

Interview about 100,000 people each year
Budget: £5.25m in 2013/14
Staff: c.30 across both teams
41 reports published in 2014 (plus 47 publications of official statistics)
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Communications Market Report (CMR)
Ofcom has a duty to report annually on the state of the UK
communications market. The Communications Market Report is
our flagship annual publication.
Techie teens shape how we communicate
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International Communications Market Report (ICMR)

•

Published each December

•

Compares the availability, take-up and use of
services in the UK and 17 comparator countries –

International Communications
Market Report 2014

•

•

France,

•

Poland,

•

Germany,

•

Singapore,

•

Italy,

•

South Korea,

•

the US,

•

Brazil,

•

Japan,

•

Russia,

•

Australia,

•

India,

•

Spain,

•

China and

•

the Netherlands,

•

Nigeria

•

Sweden,

Subset of 9 countries for consumer analysis

Research Document
Publication date:

11 December 2014
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Media literacy research
Statutory duty to promote Media Literacy
Media literacy research illuminates the roles that the media play in people’s daily
lives. We place particular emphasis on attitudes and understanding.
Our research covers a range of areas including digital inclusion and participation;
privacy and safety online; understanding of personal data; opinions on regulation and
norms of use; media in everyday life; online citizen activities; children’s media
consumption and attitudes.

Adults media
use and
attitudes report

•
•
•

Children and
Parents’ media
use and
attitudes report

Since 2005
c.6,000 respondents in total each
year
Range of questions across
platforms

Adults Media
Lives

•
•
•
•

Children’s
Media Lives

Qualitative/ ethnographic video
interviews
Since 2005 (adults)
Since 2014 (children)
c. 18 in each sample
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Our range of research publications

CMR reports for
Scotland, Wales
& Northern
Ireland

Some of our other
regular reports….

Media Tracker

Internet Citizens

The Consumer
Experience
Report

The Digital
Radio Report

UK fixed/mobile
broadband
performance

PSB Annual
Report

News Report

Core principles

Independence

Range of methods

Trends over time

Flexibility

Stakeholder engagement
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Viewing TV/films online, over time

Watching TV or films online at least once a week, by age: 2007 vs. 2014

2007

2014

% of internet users
39
33

30

27

21

23
17

10

Total

16-24

25-34

15
5

6

35-44

45-54

0

12
1

55-64

65+

15%

11%

Percentage point increase from 2007 to 2014
17%

18%

16%

25%

17%

IN15M: How often do you use the internet to watch online or download TV programmes or films . Answer – at least once a week
Base: All adults who go online in any location on any device (1609 in 2014)
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For more information …

www.ofcom.org.uk/marketresearch
www.ofcom.org.uk/medialiteracyresearch
alison.preston@ofcom.org.uk
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