
AVMS scope 
 



Why  



how 





criteria 



 

1   Economic service 

As defined by Articles 56 and 57 of the Treaty on the Functioning 

of the European Union.   => Implies 2 elements: 
 

• A counterpart: 

- Direct retribution of the service 

- Doesn’t need to be pecuniary 

- Doesn’t need to give profit to the provider 

- Can come from anybody (audience, advertisers, public 

 authorities,…) 
 

• An economic aim/competition with other services  

- Can evolve in time 

- Decisive element if doubt about the counterpart 

 

 



2. Editorial responsibility 

The provider must have effective control (concrete 

possibility to perform a control) over  
 

The selection of programmes (what will be in the 

service) 
 

And  
 

The organisation of programmes (when and how 

will it be offered to the public) 

 



Position of CVdM: the person controlling the 

selection is responsible because the most able 

to put and end to infractions. 

 

Position of CSA: the person controlling the 

organisation is responsible because the respect 

of the most important remaining regulations 

are technically in his hands: ads, protection of 

minors, promotion of European works. 



3. Principal purpose 

An AVMS has to have the provision of audiovisual 

programmes as principal purpose. 
 

 2 possibilities when faced to a service with audiovisual 

and other contents:  

 

1) The audiovisual contents can be isolated as an 

independant service => OK 

2) The audiovisual contents can’t be isolated as an 

independant service => Hybrid service whose principal 

purpose must be identified 

 

 

 

  

 



  Various criteria will be used to identify the 

principal purpose of a hybrid service: 

 

• Proportion of audiovisual content  

 

• Ergonomy of the service  

 

• Finality/business model/core business of 

the service (most attractive contents to 

the public, perception of the service by 

the public) 
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 

4. General public 

An AVMS has to be provided to the general public. 
 

   Criterion to use = intention of the provider 

(potential audience) 

   Criterion not to use = concrete use of the 

service by the public (real audience) 



  



  

•

•



 

5. Programmes 

• a set of moving images with or without sound or a set of 

sound (AVMS also cover radio services in our legislation) 

constituting an individual item within a schedule or a 

catalogue established by a provider 

• a form and content comparable to traditional broadcasting 



6. Electronic 
communications networks 

 

• Concerns: cable, hertzian broadcasting, 

satellite, Internet, mobile networks 

• Does not concern: cinema, DVD rental 
 

 

 

 

  



  

•

•



7. Aim to inform, entertain, 
educate or to ensure 

commercial communication 

 

So large it doesn’t seem to exclude 

anything. 

 







 
• Identification  

• Protection of minors 

• Advertising rules 

 
• Specific rules on protection 

of minors 

• Ad time limits 

• Quotas  

 
• Access of minors 

• Promotion of European 

works 
 

 
• Independance 

from politics 

• Journalistic 

ethics 

 
• Independance 

from politics 

• Journalistic 

ethics 

 
 

 

 
 

 


